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PROGRAMMING Ac |
RULES OF “PPM” IS
A GAME OF ACHIEVING ST
~ P1COMPOSITI

| Cume WI|| Ilker go up as much as 150%/

There are very few quarter hours between

ﬂ P2 S and P3 S (compared to P1 s)

M VAV MEDIN

»
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A CLOSER L'OK AT THE

Companson of average Weg
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7 : - 648,500 ,
500,000 . i 466,000
KODA-FM KHVX-FM KMJQ-FM
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For some AC’s, TSL WI|| become a dlfflcul ’

lt wil be eas:er to spot stations that serve as everyone s P2 and

, - Example:
KH MX/Houston went from an average
weekly turnover of 27.6 in the diary

(Winter 07 ARB) to 61.7 in thePPM

/ (October 07 monthlles) (Demo =P12+)
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SPECIALTY PROGRA&
RE BALANCE THE RIS, REWARD

Be careful about blowmg up your bran
speclaltv programmmg on weeken

Example with P12+

In the Fall 2006 diary survey, -

WBEB/PhlIadeIphla achieved a cume of

441 200 on Saturday-Sunday 6AM-12AM. In T
the October 2007 PPM survey,

WBEB/Philadphia had 727,800 cume in the B

'same daypart. —
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DO LIKE KELLY CL

Your AC statlon WI|| have more
)/ you ever thought po

Make your station ALL meluswe—f
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A CLOSER LOO
MALE/FEMALE AUDIENCE

| Audlence Composmon of WBEB in the diary: Audpence COmposition 0f WE

. 66% WELLL 54.74% QWY

WBEB-FM *  WBEB-REM
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A CLOSER LOO
MALE/FEMALE AUDIENx :

Audlence Composmon of KODA in the diary:

WWWWW

KOPE EW  KoDARM
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CLIFF NOTE //
FROM PPIVI

Men Ilsten to radlo more than

| Employed peo ple I|sten to radlo more than unemploye
Upper income audlence listen to rad|o
“more than Iower-lncome
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Morning TV continues to erode morning listenin
More entertainment based rather than service ba

Be more Today Show
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THE REZ VIOR

!
Mornmg Drlve \ / / /

\Some AG statlons havev /

Total Persons
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Commumcators 'a,,,-
Connectmg wr[h the audlence b

Create a relatlonsmp W|th your audie
as that also builds repeat tune-in
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IS |t no longer necessary to bombard
with call Ietters angffpositignin/g sta

emforceWHo you are, WHAT you'dg,aﬁd WHERE you aréﬁon the

Cut out the hype

" Even though grocery stores count
Coca Cola sales using a Scantran TN
~ Coca Cola still has endcaps. N
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A\ LISTENING AP
\\ | Get listeners to totunemm
TSL drives AQH differently in the PP

L|sten|ng|3muchm0re episodic in the PPM
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WHY LISTENING APPOI
ARE IM P'

In the average diary: 12 con3|stent Ilstenlng occasmn

N0 AN In the PPM: 24 W|dely varled hstemng occasions.
Tlme -Spent-Per- Occasmn in diary... 1 hour 20 minutes.

~ Time-Spent- Per-Occasmn in PPM. . :34 minutes.

777777777;77—777’,’,?/
It's not about the amount of time spent per occasion.

s It sfabqut,the,numb,er of occasions of listening. -

~ Maximize the number of occasions of listening.
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TSL IS HORIZ
"NOT VER

\ ~ Successful stations will encourage Irsteners to tune m
davs per week at the times thev are alreadv Irstenmg to radi
rather than driving them In a phantom ‘next quarter-hour.”

p—

EXpIore WayS tO extend listening into other
7 ” daV parts Wher e tune-in |S ||ghter

’ COHSIder makmg mornrngs a h|gher prlorlty

PPN

“Fringe” Day Parts: Weeknrghts,_,,,,_,,,,,:
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AC & Hot AC splkes with 6-12 year olds meas/Ure"
2000000

| New 6-11 Cume

- P12+ Cume

1500000

1 000000 1,166,300
o/ [ 76,400 |

60,3{)0 QAR

737,200

500000 | - -
0= KoDA KSBJ KMJQ  KMHX  KHJZ *
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Spikes in Ilstenlng from sp
will glve us new sponsorshlp opp

Noon hour on AC’ s shows a spi
-~ audience and overall cume
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A four mmute commermal breakr
mornmg show preceded by a strong an
, tease dldntshow much audience |
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A\ TH E FUTU RE IS B RIG,

| AlI new me |
testmg your promos

Look mlnute by- mmute atthe s
programmlng |Ogs up against PPM results to
Y determme WhICh pI’()mOS and |mag|ng,,,,,,,,,,,,,,,,,,f——
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IMMEDIATE FEEDBA K N
AN'

Techmcal |ssues are |mmed|atel' |

Stahons that go off the alr or have technlcal |ssues Si
cannot register listening.

In the dlary system it was still possible for —

hStener to attribute quarter- hOUI’S toa station

that was not technically onthe air. InPPM, if
~ they can’t hear you—you will not be rated.

B

EXAMPLE:KSBJinHouston
THROUGH THE E
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Data now supports that quar
have evenly distributed t

Clock construction must honor
~ the 1st and 3rd quarter hours
~as holier than the 2nd and 4th
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Stations have dlstmct geogr__/_;
\\ 1 5% of a market S Zip codes account for 43% of a statlo

In PPIVI 75% of a statlon s AQH comes fr
around 25% of the market’s le codes
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